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BY TRICIA OLIVER AND
LEE ANN CONSTANTINE

 On Wednesday, Oct. 24, 2012, the 
Massachusetts Bar Association along 
with the Committee for Public Counsel 
Services, the Massachusetts Association 
of Criminal Defense Lawyers and the 
American Civil Liberties Union of Mas-
sachusetts called on Attorney General 
Martha M. Coakley to appoint or call 
for the appointment of an independent 

investigator in the crisis involv-
ing the William Hinton State Drug 
Laboratory.

“As unimpeachable as the Of-
fi ce of the Attorney General is, an 
institution that prosecutes drug 
cases, supports the State Police unit 
that investigates drug cases and 
also supports drug prosecutions by 
district attorneys will be perceived 
as having a stake in the investiga-
tion’s outcome,” the letter 

BY LAURA SCHREIER

In his second Annual Address 
to the Legal Community, Supreme 
Judicial Court Chief Justice Roder-
ick L. Ireland made early use of the 
word “optimism,” a theme shared by 
other speakers at the Massachusetts 
Bar Association’s Bench-Bar Sym-
posium, even as they outlined some 
challenges that face the judiciary.

MBA President Robert L. Hollo-
way Jr. called the assembled crowd 
to order in the Great Hall of the John 
Adams Courthouse in Boston on Oct. 
17. Holloway warmly welcomed 
the legal community, greeting many 
judges by name. He introduced the 
topic of court reform — a dominant 
theme of the evening — by welcom-
ing Leo V. Boyle to the stage.

Boyle, an MBA past president and 
former Court Management 
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Some thoughts on 
professionalism 
and craft

In 1973, when I started out as a law-
yer, being a professional seemed to me 
to be taken for granted. The culture was 
that you behaved in a certain way simply 
because you were a lawyer. If you did not 
adhere to that culture, there always was 
someone to remind you to do so, either 
an older lawyer with whom you worked 
or some other lawyer. Being a profes-
sional was paramount. Being a lawyer 
was not just a job.

It is safe to say that culture has 
changed a bit over the last 39 years. 
Professional associations like the MBA 
and its affi liated bar associations are not 
simply trade associations. While bar as-
sociations sometimes perform functions 
similar to those of trade associations, 
bar associations are and should be com-
mitted to enhancing professionalism. 
A “profession” is “an occupation that 
properly involves a liberal, scientifi c, or 
artistic education.” [Defi nition is from 
Funk & Wagnalls Standard Dictionary, 
the dictionary closest to my computer.] 
The word “education” in the defi nition 
of “profession” is important. As lawyers, 
we need to continue our education, hon-
ing our craft (another interesting word, 
which means generally, “skill or profi -
ciency”). This education must include 
keeping current on the law relevant to 
our practice areas and enhancing our 
analytical skills, as well as our drafting 
and advocacy.

With the foregoing in mind, I recall 
an earlier life, before law school, when 
I worked as a copywriter for Life 2

MBA, others call for independent investigation in 
wake of alleged evidence mishandling at DPH lab

BY JENNIFER ROSINSKI

The Massachusetts Bar Association 
bestowed both State Sen. Gale D. Canda-
ras (D-Wilbraham) and State Rep. John 
V. Fernandes (D-Milford) with the MBA 
President’s Award, which honors local 
attorneys’ service to the profession and 
their community. MBA President Rob-
ert L. Holloway Jr. presented the award 
at the Oct. 26 opening reception of the 
MBA’s Annual Family Law Conference 

at the Cranwell Resort in Lenox.
Candaras and Fernandes were hon-

ored for their work as members of a leg-
islative task force that wrote the alimony 
reform bill signed into law by Gov. Deval 
L. Patrick last fall. MBA Past President 
Denise Squillante also served on the task 
force.

“Senator Candaras and Representa-
tive Fernandes have proven themselves to 
be exemplary legislators whose skills as 
attorneys helped Massachusetts overhaul 

an antiquated alimony system,” Hollo-
way said at the reception. “The MBA ap-
plauds their far-reaching contributions to 
both the legal community and the citizens 
of Massachusetts.”

The President’s Award is given to 
individuals who have made a signifi cant 
contribution to the work of the MBA, to 
the preservation of MBA values, to the 
success of MBA initiatives and to the 
promotion of MBA leadership role within 
the legal community in Massachusetts.

Candaras has been a member of the 
Massachusetts Senate since 2007, and 
currently serves as chair of the Joint 
Committee on Economic Development 
and Emerging Technologies as well as 
vice chair of the Joint Committee on the 
Judiciary. Previously, she was a member 
of the Massachusetts House of Represen-
tatives for nine years. A former member 
of the Wilbraham Board of Selectman, 
Candaras also sat on the town’s Planning 
Board and Finance Committee. 

Sen. Candaras, Rep. Fernandes lauded 
with MBA President’s Awards
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Symposium features updates from 
Chief Justice Ireland, fresh perspective 
from new trial court administrator
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WESTERN MASS. 
DIAL-A-LAWYER INTRODUCING...

Supreme Judicial Court Chief Justice Roderick L. Ireland delivers his second Address to the Legal Community at 
the MBA’s Bench Bar Symposium.
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