
The Commercial Record is now a multi-media package of 
vital real estate and business news for all of Connecticut.  
We have been serving developers, commercial real estate 
owners and investors, brokers, financial professionals, 
and service providers for the entire real estate market 
for 130 years.

You can now reach this market through The Commercial 
Record as a monthly magazine, as well as weekly 
real estate records PDFs, Daily E-News service, and 
high-powered website. Comprehensive, colorful and 
convenient, Connecticut’s award-winning business 
publication is now bigger, brighter and better. The Nutmeg 
State’s only statewide business publication didn’t get to 
be 130 years old by not keeping up with the times.

Circulation has been increased to 5,000 subscribers, 
and our new subscription plan will have that number 
increasing steadily throughout the year. This new format 
will bring more analysis and more value to our readers 

and advertisers. 

OPPOrTuniTies inCluDe:

• Print – Commercial Record Monthly Magazine

• Online – Daily E-news and Website Ads

• events – Multiple Targeted Conferences and Expositions

2012 advertising opportunities

publisher of The CommerCial reCord

Commercial record Daily e-news

• Deliver your message to 6,500 readers via email 
 every day
• Reach local financial and real estate
 professionals with just a click
• Associate your business with the region’s most trusted
 business publication 
• Choose 1 day a week 

You can link your brand with an award-winning  
local news source! 

• You can link your ad directly to your website – driving new 
readers interested in your product. 

• You can leverage your position in The Commercial 
 Record print product by adding to your exposure.
• The Commerical Record Daily is not junk mail.  Our readers
 choose to receive it, and even forward it to friends. 

w w w . C o m m e r C i a l r e C o r d . C o m ConneCtiCut’s Business Magazine

Local Banks Repudiate Rate Risk Report

An Unlikely Defender Of Mutuality

NAR’s Grand Political Plans

InsIde

Why 
Connecticut’s 
Independent 
Real Estate 
Offices 
Want To Nix 
A Sweeping 
MLS Change

Also Small 
BuSineSS OutlOOk 
Special SectiOn

big futures
small

maY 2011

businesses



2007 The Commercial Record Survey provided by  
Readex Research, an independent research company.

CIRCULATION/
READERSHIP

68% approve/authorize purchases
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w w w . C o m m e r C i a l r e C o r d . C o m ConneCtiCut’s Business Magazine

Local Banks Repudiate Rate Risk Report

An Unlikely Defender Of Mutuality

NAR’s Grand Political Plans

InsIde

Why 
Connecticut’s 
Independent 
Real Estate 
Offices 
Want To Nix 
A Sweeping 
MLS Change

Also Small 
BuSineSS OutlOOk 
Special SectiOn

big futures
small

maY 2011

businesses

14  |  The Commercial Record The Commercial Record  |  15

  ❏
 Source: The W

arren Group

Connecticut
Single-Family  
Home Sales

Multifamily Home
Number Sale Prices

Number of  
Condominium Sales

Single-Family Home Sales  
By Price Range

Top Five Purchase  
Mortgage Lenders

Lis Pendens

StateStats PROVIDED BY THE WARREN GROUP  |   WWW.THEWARRENGROUP.COM

Wells Fargo Bank NA

5.43%  

6.40%  

Bank of America FSB

5.80%  

6.23% 

McCue Mortgage Co.

3.74%  

6.01% 

Provident Funding Assoc.

2.78%  

3.55% 

People’s United Bank 

1.88%  

3.24% 

2008 Market Share

2009 Market Share
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❑  *Stat ist ics Include Jan-Nov Sales - Al l  years ❑  Source: The Warren Group
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THe BesT of CommerCialreCord.Com

If you weren’t reading CommercialRecord.com last month, here’s a sampling of what you missed: 

Kevin E. Flaherty and Peter Mosbacher have been appointed •	
senior vice president at Waterbury’s Webster Bank.
Flaherty was named senior vice president for commercial •	
banking, middle market north, and will be based out of Hartford. 
Mosbacher has been appointed senior vice president of 
community development, and will be based in Stamford.
In his new role, Flaherty will be responsible for the development •	
of new commercial business in northern Connecticut and 
western Massachusetts. Prior to joining Webster, he served 
as served as market president for Connecticut and western 
Massachusetts at Sovereign Bank.
Mosbacher will be responsible for creating partnerships with •	
developers, government agencies and non- profit community-
based organizations involved in affordable housing and 
economic development at the bank. Before coming to Webster, 
Mosbacher served as the senior vice president for community 
reinvestment act & community development at Amalgamated 
Bank in New York City.

Attorney General Richard Blumenthal has proposed the creation of a self-funded state Office of 
Condominium Ombudsman to review condo owner complaints concerning violations of state condominium 
laws by an association's board of directors, officers or managers.

Blumenthal alleges that the current system of dispute resolution is unfair and hypocritical to unit owners, 
as it imposes significant costs on individuals forced to hire counsel from their own pockets while condo 
boards can turn to often hefty association funds.

GreenwiCH reiT Buys $500m Comm. morTGaGe PorTfolio

Starwood Property Trust, a Greenwich REIT focused primarily on commercial mortgage markets, has •	
signed an agreement to acquire a $503 million portfolio of performing commercial mortgages from TIAA-
CREF for approximately $510 million, plus accrued interest.
The fixed-rate portfolio consists of 18 senior first mortgage A-notes and two junior first mortgage •	
B-notes secured by retail and office assets totaling 4.5 million square feet across 10 states.
The portfolio is approximately 96 percent occupied and has expected tenant rollover of 5.7 percent and •	
5.2 percent in 2010 and 2011, respectively. All of the notes in the portfolio were originated prior to 2003 
and the owners of the assets are predominantly publicly traded entities and well-known real estate 
private equity firms.

reader CommenTs

Darlene Plaisted didn’t appear to embrace the idea. She wrote in, saying, 
“This is just another way of getting money from hard working tax payers 
… We don’t need more politics. Just leave things alone. We don’t need our 
associations getting taxed more which in turn will be higher condo fees for us.”

Matthew Isleib chimed in, praising Blumenthal’s idea. “What a great proposal. 
No question it would help the condominium owners.”

BlumenTHal ProPoses sTaTe Condo disPuTe resoluTion Board

Richard Blumenthal

weBsTer BrinGs Two new sVPs aBoard

KevIn flaheRty

peteR mosBaCheR

firm CasTs douBT on souTHern ConneCTiCuT BanCorP sale

After Southern Connecticut Bancorp’s announced it planned to sell itself to Naugatuck Valley Financial •	
Corp., a law firm is investigating whether Southern Connecticut Bancorp sold itself too cheap, shorting 
shareholders in a breach of fiduciary duty.
Naugatuck Valley Financial Corp. (NVFC) said it will pay $19.5 million in cash and stock for Southern •	
Connecticut Bancorp.
Levi & Korsinsky, a New York law firm, is investigating claims that the board of directors for SCBI, parent •	
of The Bank of Southern Connecticut, didn’t shop around enough for a better deal on the company.

  news 
roundup

The office would be funded through a combination of new and 
increased fees on condo associations and condo managers that 
could be worth as much as $1.09 million annually. 

Associations would face a $4 per unit annual assessment. There 
are approximately 240,000 condominium units in Connecticut, so 
the $4 charge will yield $960,000, Blumenthal’s office said.

story Ideas? e-mail our Web team at editorial@thewarrengroup.com

EWINE LLC of Southington has received the first •	
restaurant franchise license to open a Naples Tomato 
restaurant in the Stamford/Greenwich area.
Naples Tomato, which was started in Naples, Fla., in •	
2005, specializes in Mediterranean food and wine. 
The new Connecticut restaurant will open this year.
The firm began targeting Fairfield County in early •	
January. Naples Tomato plans to award only one more 
license in Fairfield County this year before focusing on 
Westchester County, N.Y., and Bergen County, N.J.

Countrywide Financial Corporation has mailed payments •	
of more than $3,400 to hundreds of Connecticut 
residents as part of a multistate settlement.
Attorney General Richard Blumenthal said Monday that •	
the checks were sent to 370 state residents who lost, 
or could lose, their homes because of Countrywide’s 
“abusive and unfair” home loan practices.
He said the payments were part of an $8.4 billion •	
nationwide settlement. Blumenthal said they provide “a 
measure of justice and remedy” to people who need the 
money to rebuild their lives.

naPles TomaTo CominG To  
sTamford/GreenwiCH area

aG: CounTrywide sends CHeCks 
in Conn. seTTlemenT

The Connecticut Bank and Trust Co. said its •	
CEO David A.  Lentini  has  been  elected to 
the Federal  Reserve  Bank  of  Boston  board 
of directors  for  a  second  three-year term.
The nine-member board meets regularly to •	
discuss issues affecting the New England 
economy and to oversee the Boston Fed’s 
operations. In addition to his other duties as 
a director, Lentini is chairman of the Audit 
Committee.

Conn. Bank Ceo re-eleCTed as BosTon fed dir.
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firm CasTs douBT on souTHern ConneCTiCuT BanCorP sale

After Southern Connecticut Bancorp’s announced it planned to sell itself to Naugatuck Valley Financial •	
Corp., a law firm is investigating whether Southern Connecticut Bancorp sold itself too cheap, shorting 
shareholders in a breach of fiduciary duty.
Naugatuck Valley Financial Corp. (NVFC) said it will pay $19.5 million in cash and stock for Southern •	
Connecticut Bancorp.
The portfolio is approximately 96 percent occupied and has expected tenant rollover of 5.7 percent.•	 Get news daily with Commercial record daily email and Commercial record.com.  

Go to www.commercialrecord to sign up.

DEmOgRAPHICS

The readers of The Commercial Record are a diverse 
group of business leaders, many of whom hold 
ownership and management positions and control 
significant amounts of corporate and personal wealth. 

Median household incoMe 
$1.2 Million

“As one of the top commercial sales agents in 
Connecticut, I increased my commercial business over 
50% in part by advertising in The Commercial Record.” 

Bob Cancelmo
Realtor, Presidential Connecticut Realty, 

Old Saybrook 

Our extremely valuable and popular real estate records will 
still be available every Thursday morning in convenient PDF 
format at our website, www.commericalrecord.com. That’s 
where our subscribers go to get access to a decade’s worth 
of credit and sales data, from our informative TownStats, to 
our easy-to-use Recent Sales mapping tool. And, of course, 
our daily and breaking-news headlines delivered via email 
are always on top of the day’s news. 
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2012 editorial calendar 

Community bank heroes 

Women of fire

Credit union heroes

July 2012

september 2012

october 2012

Event Sponsorship Opportunities 2012:  Event Date:         

Due to limited sponsorship opportunities, all event sponsorships are sold on a first-come, first-served basis. 

Add Customers 
With The Commercial record

Email advertising@thewarrengroup.com  
or call 800.356.8805 to discuss your 
marketing campaign.

SPECIAL ADvERTISINg 
OPPORTUNITIES

Issue Date: Space Close:  suMMArY
January  December 23 Mortgage Outlook 2012 An outlook on the mortgage industry in 2012 and   
   our New England Mortgage Expo Program Guide

February  January 18 Finance Issues for Fast Growing Companies Covering finance issues for fast-growing companies

April March 14 Top Lenders Saluting the top producers of 2011 for the real   
   estate lending industry

May April 11 Trusts, Estates & Retirement Planning Works of top practitioners in estate planning,   
   trusts and wealth management

June May 16 Real Estate Law / CCBA Discussions on real estate law practices in   
   Connecticut

July June 13 Community Bank Heroes Discussion/profiles of leaders in Connecticut’s   
   community banks, what makes them successful  
   EVENT SPONSORSHIP Opportunities Available

August July 11 Commercial Record’s  BEST Annual readers poll results issue for the BEST   
   vendors to the RE and financial markets

September August 15 Women of FIRE Special issue profiling the top nominated women of   
   Finance, Insurance and Real Estate – winners of 2012 
   EVENT SPONSORSHIP Opportunities Available

September August 15 Commercial Records Fast 50 Recognizing the 50 fastest-growing  
   mortgage lenders

October September 19 CBA Convention Issue Read about the Connecticut Bankers Association’s  
   front-burner issues, with bonus distribution at the   
   CBA convention

October September 19 Credit Union Heroes Discussion/profiles of leaders in Connecticut’s   
   credit unions, what makes them successful  
   EVENT SPONSORSHIP Opportunities Available

November October 12 Bank Compliance Issue Focus on compliance issues and solutions for   
   Connecticut’s banks and credit unions

December November 14 Growth Strategies 2013 Best plans to grow business in the coming year   
   (2013) in the financial, insurance and real estate   
   sectors

December November 14  Small Business What to expect for small businesses in 2012



AD siZe          12 X 6X  3X 

Full Page                $1,500 $1,825 $2,145

Half                          $1,050 $1,275 $1,500

Third                        $750 $910 $1,070

ADvERTISINg RATES
Full COlOr rATes ONLINE – E-NEWS

280 Summer Street  •  Boston, MA 02210-1131

Phone: 617.428.5100  •  Fax: 617.428.5119

www.commercialrecord.com

Service Directory: 1/9th of a page, only on a year-long contract = $3,600

 

Ad Chose rate 3-Month 6-Month 12-Month 

Leaderboard Open Rate $1,515/month $1,375/month $1,250/month 
728 x 90 Program Rate $1,360/month $1,168/month $1,000/month 

Rectangle I Open Rate $1,250/month $1,125/month $1,010/month 
300 x 250 Program Rate $1,125/month $955/month $810/month

Rectangle II Open Rate $1,250/month $1,125/month $1,010/month 
300 x 250 Program Rate $1,125/month $955/month $810/month

Bottom Banner Open Rate $1,195/month $1,075/month $967/month 
728 x 90 Program Rate $1,075/month $915/month $775/month

in PrinT: 

Commercial record Daily e-news

• Deliver your message to 6,500 readers via email 
 every day
• Reach local financial and real estate
 professionals with just a click
• Associate your business with the region’s most trusted
 business publication 
• Choose 1 day a week 

You can link your brand with an award-winning  
local news source! 

• You can link your ad directly to your website – driving new 
readers interested in your product. 

• You can leverage your position in The Commercial 
 Record print product by adding to your exposure.
• The Commerical Record Daily is not junk mail.  Our readers
 choose to receive it, and even forward it to friends. 

Ad Pixels 3-Month 6-Month 12-Month 

Full Banner 728x90 $760/month $680/month $625/month 

Skyscraper 120x600 $560/month $525/month $475/month 

Square Button 120x90 $275/month $250/month $230/month

Commercialrecord.com
Develop more leads 24 hours a day on CommericalRecord.com
• Commercial Record Online has 7,500 unique visitors 

per month, and 2,000 paid subscribers.
• Readers tap into the latest news and events, as well as our 

much sought after real estate transactions and data. Find 
archived stories, podcasts, and more. 

•  With an online presence, you will improve product awareness, 
build sales volume, and increase profits.  

County real estate sales
Data sponsorship

In each monthly issue of The Commercial Record 
magazine, we will showcase the real estate and credit 
transaction summaries by town for each county in 
the state. Number of sales, median price, and other 
valuable statistics will be displayed, and one company 
has the opportunity to sponsor a particular county or 
counties for all twelve issues of the year. Your logo  
will be displayed prominently at the top of the page 
with sponsorship credit for that section. The real 
estate records are the most popular section of  
The Commercial Record according to our reader 
survey results.

   Price: $500 per month   

(annual contract)

 Number of SaleS mediaN Price 
 OCT OCT %CHG 2009 2010    %CHG OCT OCT %CHG 2009 2010 %CHG
 2009 2010 09-10 YTD YTD    09-10 2009 2010 09-10 YTD YTD 09-10 

aVoN
1 Family 21 13 -38.10% 167 144 -13.77% $490,000 $499,700 1.98% $462,500 $427,500 -7.57%
Condo           8 7 -12.50% 69 84 21.74% $217,500 $187,500 -13.79% $237,500 $227,000 -4.42%
All Sales       33 22 -33.33% 253 246 -2.77% $362,500 $480,250 32.48% $389,000 $326,250 -16.13%

berliN
1 Family        10 16 60.00% 121 119 -1.65% $227,000 $217,500 -4.19% $253,000 $243,000 -3.95%
Condo           7 10 42.86% 33 54 63.64% $300,000 $236,713 -21.10% $269,929 $227,000 -15.90%
All Sales       21 33 57.14% 186 225 20.97% $281,724 $237,600 -15.66% $251,500 $238,000 -5.37%

bloomfield
1 Family        16 9 -43.75% 148 129 -12.84% $193,500 $172,000 -11.11% $174,500 $187,000 7.16%
Condo           5 8 60.00% 33 47 42.42% $224,900 $367,500 63.41% $265,000 $289,000 9.06%
All Sales       22 20 -9.09% 207 199 -3.86% $197,500 $332,500 68.35% $190,000 $199,500 5.00%

briSTol             
1 Family        58 21 -63.79% 361 339 -6.09% $204,000 $180,000 -11.76% $189,090 $184,500 -2.43%
Condo           14 9 -35.71% 106 95 -10.38% $139,450 $120,000 -13.95% $133,000 $125,000 -6.02%
All Sales       85 43 -49.41% 568 550 -3.17% $190,000 $170,000 -10.53% $175,500 $170,000 -3.13%

burliNGToN          
1 Family        9 8 -11.11% 64 81 26.56% $246,200 $285,000 15.76% $352,500 $311,500 -11.63%
Condo           0 0   N/A   3 5 66.67%     N/A   $245,000 $207,000 -15.51%
All Sales       11 12 9.09% 90 121 34.44% $246,200 $246,500 0.12% $322,500 $287,500 -10.85%

caNToN              
1 Family        7 5 -28.57% 74 74 0.00% $210,000 $505,000 140.48% $303,000 $317,650 4.83%
Condo           8 0 -100.00% 28 18 -35.71% $143,000  -100.00% $155,000 $245,000 58.06%
All Sales       16 5 -68.75% 116 102 -12.07% $205,000 $505,000 146.34% $267,500 $292,500 9.35%

eaST GraNbY         
1 Family        5 5 0.00% 39 43 10.26% $218,000 $215,000 -1.38% $238,000 $240,000 0.84%
Condo           3 1 -66.67% 25 8 -68.00% $180,000  -100.00% $147,500 $163,450 10.81%
All Sales       8 7 -12.50% 80 62 -22.50% $214,000 $165,830 -22.51% $234,375 $249,850 6.60%

eaST HarTford       
1 Family        37 24 -35.14% 313 319 1.92% $158,677 $145,000 -8.62% $160,000 $155,000 -3.13%
Condo           10 4 -60.00% 64 38 -40.63% $130,250 $124,887 -4.12% $120,000 $105,387 -12.18%
All Sales       59 33 -44.07% 490 454 -7.35% $152,000 $144,000 -5.26% $149,700 $149,900 0.13%

eaST WiNdSor        
1 Family        3 7 133.33% 37 51 37.84% $310,000 $232,000 -25.16% $261,000 $199,000 -23.75%
Condo           7 2 -71.43% 43 41 -4.65% $180,000  -100.00% $180,000 $178,000 -1.11%
All Sales       17 11 -35.29% 146 122 -16.44% $176,900 $214,000 20.97% $180,667 $172,950 -4.27%

eNfield             
1 Family        40 20 -50.00% 327 281 -14.07% $179,950 $175,000 -2.75% $180,000 $175,500 -2.50%
Condo           10 6 -40.00% 67 64 -4.48% $127,500 $182,500 43.14% $162,000 $169,500 4.63%
All Sales       53 30 -43.40% 433 378 -12.70% $167,900 $175,000 4.23% $176,000 $175,250 -0.43%

farmiNGToN          
1 Family        22 15 -31.82% 173 148 -14.45% $270,000 $370,000 37.04% $305,000 $345,000 13.11%
Condo           10 5 -50.00% 130 115 -11.54% $178,500 $278,500 56.02% $202,500 $219,000 8.15%
All Sales       40 27 -32.50% 326 329 0.92% $266,250 $370,000 38.97% $255,500 $317,250 24.17%

GlaSToNburY         
1 Family        18 31 72.22% 257 265 3.11% $315,000 $365,000 15.87% $332,000 $355,000 6.93%
Condo           12 12 0.00% 107 102 -4.67% $184,500 $166,000 -10.03% $189,000 $187,250 -0.93%
All Sales       34 47 38.24% 402 407 1.24% $247,500 $290,000 17.17% $291,500 $313,500 7.55%

GraNbY              
1 Family        8 8 0.00% 99 82 -17.17% $325,250 $357,500 9.92% $314,900 $279,000 -11.40%
Condo           0 1   N/A   13 13 0.00%     N/A   $225,000 $208,000 -7.56%
All Sales       10 9 -10.00% 132 103 -21.97% $325,250 $335,000 3.00% $278,660 $269,000 -3.47%

HarTford            
1 Family        20 16 -20.00% 184 198 7.61% $146,450 $135,125 -7.73% $121,500 $133,000 9.47%
Condo           8 6 -25.00% 73 88 20.55% $41,500 $81,000 95.18% $88,000 $73,250 -16.76%
All Sales       49 49 0.00% 543 626 15.29% $158,000 $130,000 -17.72% $120,000 $123,000 2.50%

Hartford county
OctOber SaleS repOrt

trendlines

SAMPLe

sponsored by

Rockville Bank
Connecticut’s Best Community Bank I That’s My Bank! SM

www.rockvillebank.com


