
The Virginia Society of CPAs (VSCPA) represents  
9,000 active CPAs in the state. 

Members span all areas of private business, government, industry, 

education, and public accounting. Virtually all CPA firms in the state 

are represented, along with a vast majority of all active certified public 

accountants in Virginia. 

The society works to educate its members, as well as keep them 

informed of all important issues relating to the profession. The means 

for this education and communication provides an unmatched marketing 

opportunity for product and service providers to reach out to this 

sought-after audience. 

A majority of members are partners, presidents/CEOs, executives, 

department managers, and other professionals with buying power and 

authority for an array of products and services.

OPPORTUNITIES INCLUDE:
• Print – Bi-monthly Magazine, Disclosures

• Online – Bi-weekly E-news and Digital Magazine
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Areas of Employment

Public Practice	 42%

Business & Industry	 21%

Other	 14%

Education	 10%

Students	 8%

Government 	 5%

reader demographics

A consistent message to influential accountants 

and financial professionals can build your business 

among both accounting firms, and all of their 

corporate and individual clients, as a vast majority 

of members recommend products and services 

to their clients.

“One of the most valuable benefits 
of my VSCPA membership is the 
volume and timeliness of important 
information that the VSCPA shares with 
its members. Disclosures is very well-
organized and provides an abundance 
of articles relating to recent legislative 
issues, business practices and 
licensing issues.”
Heather Nichole White CPA, Yount, Hyde & Barbour, PC 

Statistics

54%  

of members are  
manager level or above.
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“Cops” — featuring the memorable line, 
“Whatcha gonna do when they come for 
you?” — existed in Capone’s days, “they” 
would have been forensic CPAs.

The CPA As deTeCTive
Fast forward from October 18, 1931, 
when Capone was convicted, to the 
recent WorldCom and Enron scandals. 
The American Institute of CPAs (AICPA) 
conducted a study showing a need for 
specialized forensic CPAs. As a result, in 
May 2008, the association designated a 
credential to identify AICPA members 
who have the specialized skillset of 
forensic accountants: Certified in Financial 
Forensics (CFF). As of August 4, 2010, 
there were more than 4,000 CPAs who held 
the CFF credential.

According to Barbara Andrews, project 
manager of the AICPA’s Forensic and 
Valuation Services Section, the profession’s 
response to the CFF credential has well 

exceeded the AICPA’s expectations.

As Robert Harris, CPA/CFF and chair of 
the AICPA Board of Directors, said in an 
AICPA article, “The demand for CPAs with 
financial forensics knowledge and skills 
is growing, and this growth is expected to 
remain steady.”

The CPA holding a CFF credential, or a 
CPA forensic practitioner, has specialized 
skills in accounting, auditing, finance and 
quantitative methods. These professionals 
may focus on seven areas depicted in the 
outer ring of the CFF body of knowledge 
wheel (see Figure 1). These practitioners 
also understand certain areas of the law 
and have the investigative skills to collect, 
analyze and evaluate evidential matter and 
to interpret and communicate findings, 
according to the AICPA’s “CFF Credential: 
Creating a Niche Forensic Practice.”

So what do modern-day forensic 
accountants actually do? Three VSCPA 

members holding the CFF credential help 
explain: Cheryl Hyder, CPA/CFF, principal 
at Hyder Consulting in Alexandria; Hal 
Young, CPA/CFF, principal of Young 
Accountancy Group in Fairfax; and Harold 
Martin, CPA/CFF, principal-in-charge 
of the Business Valuation, Forensic, 
and Litigation Services Group at Keiter, 
Stephens, Hurst, Gary & Shreaves, PC, in 
Glen Allen.

“The forensic profession chose me,” 
says Hyder. “I was a young CPA in 
Pennsylvania and two former IRS Special 
Agents wanted some help getting a forensic 
accounting niche practice off the ground. 
That was 1991. I discovered that I loved 
the challenge, the unique aspects of each 
engagement and the nature of the work. 
On this job, you are always learning and 
there’s no room for complacency.”

Young enjoys forensic accounting because 
of the challenge presented in each 
situation. Often, a forensic accountant 
is asked to look at a situation and see 
what’s not there, rather than what is. 
“To successfully practice in this area, I 
have to keep in mind the ‘who, what and 
when’ that we learned about in an English 
class. More importantly, however, I must 
constantly ask ‘why.’”

NoT your TyPiCAl 
ACCouNTiNg work
According to Martin, “Forensic accounting 
skills include not only traditional 
accounting and tax skills, but also financial 
analysis, economics, statistics, information 
technology and written and oral 
communication skills.” During financial 
investigations that result in litigation, 
Martin’s and his colleagues’ responsibilities 
typically include:

Planning the investigation •	

Assisting with discovery and    •	   

The CPA:
The FourTh leg oF FrAud BusiNess

By Carl W. HoeCker, CPa/CFF, CFe

TodAy’S cpaTodAy’S cpa

During the last few years, we have all 
read media reports about individuals 
committing fraud, the unfortunate victims 
and the attorneys who represent them.

What people don’t read or hear about too 
much is a fourth leg of the fraud business: 
the group of professionals who investigate 
and detect fraudulent activities. And 
while this group includes a few types of 
professionals, such as law enforcement, 
the professionals who uncover the facts 
to prove the fraud case are mostly CPAs 
leveraging their financial expertise and 
using forensic accounting skills.

Everyone knows that Al Capone was 
“nailed” for income-tax evasion, not for the 
bootlegging, loan-sharking, extortion and 
prostitution that generated the income.

If the theme song from the television show 

Figure 1:

Source: “CFF Credential: Creating a Niche Forensic Practice,” AICPA
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March 11, 2009 — “Bernard Madoff 
was charged March 10 in federal court 
in Manhattan with 11 counts related to 
the largest Ponzi scheme in U.S. history. 
Prosecutors detailed the charges in a 25-
page criminal information.” — Bloomberg

New York, March 15, 2005 — “Former 
WorldCom Inc. chief executive Bernard 
J. Ebbers was found guilty Tuesday on all 
counts against him of conspiracy, securities 
fraud and false regulatory filings for his 
role in a massive accounting fraud that led 
to the downfall of the nation's second-
largest telecommunications firm and cost 
investors billions of dollars.”
— The Washington Post

Disclosures is the official membership publication 

of the VSCPA. Published bi-monthly, this four-color 

magazine reaches more than 14,000 CPAs in private 

business, government, industry, education, and public 

accounting.

Bonus distribution at many VSCPA events, 

including Government & Nonprofit Conference, 

Accounting & Auditing Conference, and Professional 

Development Conference.

*Added bonus* is a professional, high-quality digital 

version of Disclosures, available on the VSCPA website, 

which provides double exposure and more advertising 

opportunities.

98.6% of members say that they receive Disclosures, 

and 74.8% say they read it either always or often.

The digital magazine increases interaction with 

more readers and makes it possible to embed video in 

ads, include a pop-up overlay, track leads and more.

Virginia Society of CPAs READER PROFILE



2012 editorial calendar 
January/February
•	 Profile in CPA success

•	 The new auditor’s report

•	 Creating a great culture

March/April
Focus on: members in business and industry 

•	 Lease accounting

•	 Business valuation

•	 Ethics for CPAs in business and industry

May/June 

•	 Smart strategies for speaking on-camera

•	 Role of the CPA in alternative dispute resolution

•	 What to consider when starting a CPA practice

•	 Profile in CPA success

 

 

 

July/August 
Focus on: government accounting

•	 Fraud in government

•	 Implementing 2011 Yellow Book

•	 Trends in government contract accounting

•	 Business combinations

September/October 

Focus on: accounting education

•	 Pathways into the profession

•	 Members’ career paths

•	 Tips from female partners

November/December 
Focus on: taxation

•	 Virginia tax toolkit

•	 Working with Virginia Department of Taxation

•	 Super CPAs

2012 DEADLINES AND ISSUE DATES

Issues	 Space Closes 	 Copy Due	 Issue Date
January/February	 November 29	 December 6	 January 6

March/April	 January 20	 January 27	 February 28

May/June	 March 9	 March 16	 April 20

July/August	 May 18	 May 25	 June 29

September/October	 July 13	 July 20	 August 24

November/December	 September 14	 September 21	 October 26

Statistics
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“The VSCPA proactively researches current issues 
and solicits members directly for their views on 
pending legislation. The VSCPA provides a voice 
for the CPA industry and takes action on issues 
important to our profession.” 
Michael S. Smith, CPA, ACCU Industries, Inc.



ADVERTISING 
RATES

VSCPA Online

280 Summer Street  •  Boston, MA 02210-1131

Phone: 800.356.8805  •  Fax: 617.428.5119

www.thewarrengroup.com

BANNER ADVERTISING 

eDisclosures
•	 Each issue is emailed to 9,000 members and contains 

supplements to the news and information in Disclosures, as well 
as practice- and industry-specific news and headlines, VSCPA 
announcements, and more. 

•	 Sent out the first Tuesday of every month.

Footnote
•	 Distributed to all VSCPA members, as well as an additional 

10,000 CPAs across Virginia.
•	 Each issue contains the latest industry news and professional 

issues for the CPA profession, Virginia Board of Accountancy 
updates, regulatory information, and upcoming CPE 
opportunities.

•	 Sent out the third Tuesday of every month.

AD SIZE 	 6 TIMES	 3 TIMES	 1 TIME

Full Page 7.375” w X 9.875” h	 $1,115	 $1,255	 $1,395

2/3 Page 7.375” w X 6.375” h	 $950 	 $1,065 	 $1,185 

Half Page 7.375” w X 4.875” h	 $835	 $940	 $1,045

1/3 Page 7.375” w X 3.125” h	 $670 	 $750 	 $835 

Back Cover 7.875” w X 7.25” h	 $1,340	 $1,510	 $1,675

Inside Cover	 $1,285	 $1,445	 $1,605

Pricing is per issue  •  All rates are net  •  All members receive a 10% discount 

*FOR MORE INFORMATION Contact advertising at 800.356.8805 or email custompubs@thewarrengroup.com

E-News Advertising Rates
Primary Ad (216 X 108)
Limited to two advertisers per issue

6+ Insertions	 2-5 Insertions	 1 Insertion

$450	 $500	 $550

• Pricing is per insertion  

• All rates are net  

• All members receive a 10% discount
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