2015 MARKETING OPPORTUNITIES

The Commercial Record

REAL ESTATE & FINANCIAL NEWS FOR CONNECTICUT

Our Readers Are Your Best

Start Building Stronger
Business Relationships Today.

The Commercial Record is a multimedia package of vital real estate and
business news for all of Connecticut. We’ve been informing developers,
commercial real estate owners and investors, brokers, financial
professionals, and service providers for the entire real estate market for
more than 140 years.

You can reach this market through The Commercial Record as a monthly
magazine, as well as weekly real estate records PDFs, Daily E-News
service, and a high-powered website.

The readers of The Commercial Record are a diverse group of business
leaders, many of whom hold ownership and management positions

and control significant amounts of corporate and personal wealth.
Advertising in The Commercial Record positions your organization as an
industry leader among this extremely influential audience.

W/IEIEEN To learn more about The Commercial Record or to customize a marketing
««GROUP»» Program unique to your business needs, call 800-356-8805 ext. 307

Official Publication of The Warren Group

MEDIA SOLUTIONS

> PRINT

Monthly Magazine
The Commercial Record

> DIGITAL

Daily E-news,and Website

> EVENTS

Muiltiple Targeted Conferences
and Expositions
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2 READER DEMOGRAPHICS I

Education Line of Business

69%...ooooo Undergrad Degree A3% ..o Real Estate/Investment/Development

2% oo Post-grad Degree 100 ..o Banking/Finance
L Construction

BOIVo ..o $1 Million+
% $300,000+ Actions Taken Due to Reading Ads
Median Household Income $1.2 Million 3590 .ot Discussed ad with others
270 o Passed ad along to others
] ] 20% ..o Visited an advertiser’s website
Value of Primary Residence 15% ... Contacted dealer, supplier, or representative
100 o $50,000+
209 o $300,000+
A7% oo $1 Million+ Title/Position
BBV ..o Executive Management
73% Of Our Subscribers Annually Renew 20% ..o Sales/Marketing
Their Subscriptions For More Than 4 Years. VAYo .. Other

Primary Readers of The Commercial Record Include:

Real Estate Investors, Real Estate Brokers, Real Estate Developers, Builders & Contractors, Commercial
Property Owners, Bankers & Lenders, Mortgage Bankers & Brokers, Government Agencies, Real Estate
Professional Services Including Legal, Insurance, Accounting and Appraisal.

Total COMMErCial RECOIT AUIBNCE ...t 7,000
TORAI PHNE DISTIDULION ... 3,500
WEBSTEE TRATFIC ...ttt 5,000 per month
TOAl E-NEWS DISTIDULION ...t 7,000
Paid MONThLY PHNE CIFCUIATION ...ttt 3,000

Pass Along Readership RAE ... 2.5 per copy



THE
WARREN
w: GROUP

Real Estate & Fnancial Information

To learn more about The Commercial Record or to customize a marketing program unique to
your business needs, call 617-896-5307 or email advertising@thewarrengroup.com.

The Commercial Record epmoriaL caenpar

New in 2015, each issue of The Commercial Record focuses on a
central theme, and how these topics are vital to the finance and

real estate industries. With new features and updated statistics, The
Commercial Record features the news coverage our readers rely on

and expect, with a new look and feel.

January - The Mortgage Issue
Residential and commercial
mortgage updates; new mortgage
products; information, trends and
changes gleaned from The Warren
Group’s proprietary Mortgage
Marketshare data.

February - The Spring Issue
News coverage may include:
Residential and CRE outlooks;
helping sellers ready their houses
for the spring market; lead
generation as the housing market
heats up; landscaping; bankers
prepping homebuyers.

March - The Green Issue
Trends in green rehab
(commercial); solar and energy
improvements, including
information from The Warren
Group’s proprietary building permit
data; paperless banking.

April - Top Lenders &

The Technology Issue
Programmable development
(housing and CRE); new building
technology trends; tech vendors
in banking. And our proprietary
ranking of our top real estate
lenders of 2014.

May - The Art Issue
Architecture (new and
preservation); interior design;
HELOCs for home repair.

June - CCBA Convention

The Regulatory Update Issue
Featuring updates on all the
regulatory issues affecting banking,
commercial and residential real
estate in the Nutmeg State.

And content for the Connecticut
Community Bankers Association.

July - The Recruitment and
Retainment Issue

Industry veterans sharing their
experiences; how to recruit and

retain, and which is more important.

August - Women of FIRE,
The Leadership Issue

Breaking into the industry;
leadership tips; vendor shopping
and management. And honoring
the top women leaders in the
industry.

September - Fast 50,

The Money Issue

Retirement planning; senior living
building; downsizing; life insurance
products; wealth management.
And the fastest growing mortgage
lenders in the state.

October - The Building Issue
Trends in new CRE developments;
trends in home rehabs (building
permit data); the future of branch
banking.

November - Business Profiles,
The Holiday Issue

Featuring coverage of philanthropic
achievements and awards from
throughout the year.

Selling houses in a downtime in

the market; year-end wrap-up;
winterizing commercial property/
energy savings.

December - CR’s Best,

The Best Of Issue

Featuring the results of CR’s

Best, including profiles of top
companies in each industry, along
with the full list of winners. Hot new
companies in Connecticut; the best
ways to fund your new business;
outstanding achievers in banking,
commercial and residential real
estate.



S PRINT FEATURES Y

NEW
SERVICE
DIRECTORY

A quick and easy reference
guide for products and
services that support

the real estate industry.
The perfect place for a
consistent message from
mortgage brokers, home
inspectors, subcontractors,
interior designers,
landscapers and other
companies who serve or
are recommended by real
estate brokers, builders
and property owners and
managers.

One buy in the New
Service Directory gets you
into either six or twelve
consecutive issues of The
Commercial Record. This
offer also includes an active
link on the digital edition of
the magazine where you
can track quality leads back
to your site.

25" x2.5”
6-month - $1,500
12-month - $2,500
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Our independent
editorial staff drills
deep into the issues
affecting real estate and
finance in Connecticut. Only
The Commercial Record readers

can tap into the most important

information impacting their

businesses. Armed with a wealth

of news and data, our readers are

the most informed, educated and

powerful leaders in the local business scene.

Full access print & digital edition subscription rate: $349

COLUMNS & REGULAR FEATURES

Industry News - News and trends in the banking, real estate and financial
services scene.

Records and Research - Statewide real estate and credit records
transactions compiled weekly for easy reading and analysis.

Print Exclusives - Print only features like State Stats, Top Commercial
Transactions, and Gossip Report.

Special Supplements - Hone in on industry specific topics, such
as commercial real estate, law, housing and banking.



With 96% penetration through print

and Web platforms, in addition to the
80% of business professionals who
attend trade events, the power of b-to-b
media to reach customers is clear.

— The Association of Business Information & Media Companies

90% of our readers are involved in choosing

o,

' and approving products and services purchased
for their company. The remaining readers
influence and recommend purchases.

\

\

/ Print had the most influence over actual

purchases - 45% of respondents say ads in print
magazines inspired a purchase.

— Rochester Institute of Technology

Actions readers took or plan to take as a
result of exposure to specific magazine ads

TOOK Ny ACHON (ML) ......vooooeoeeeeeeeeeeeeeeeeeeee e 61%
Consider purchasing the advertised product or service ................ 22%
Have a more favorable opinion about the advertiser ...................... 21%
Gather more information about the product or service ................. 16%
Recommend the product or Service ................cccccoovvveeeeeveveccccccenne, 14%
Visit their WEDSILE ................c....ooooeveeeeseeeeeeseseesesoseeeessseee oo 13%
Purchase product or SErvice ................ccocoooeevvvicreeeecceeeeeee e 9%
Clipped or SAVEA the Ad ..................ooeeeeeeeeeeeeeeeeeeeeeeessesseeeesssseeseeseeesseneeee 8%

MONTHLY BONUS
DISTRIBUTION

January 200 copies
New England Mortgage Expo, BankWorld,
NEFMA Winter Conference

February 200 copies
CMA Education Meeting

March 200 copies

Commercial Real Estate Brokers,
CMBA - Housing CT Symposium,
CMBA - CFPB Symposium

April 200 copies
CMBA and CMA Members, CMBA - FHA Loan
Origination, CMBA - FHA Processing and
Underwriting

May 200 copies
NEFMA Spring Conference, CCBA Meeting

June 200 copies
CCBA Convention
July 200 copies

Small Businesses

August 200 copies
Women of FIRE Luncheon

September 200 copies
CMBA and CMA Members
October 200 copies

NEFMA Fall Conference, CBA Convention, CAR

Leadership Conference

November 200 copies
Real Estate Developers and Major Builders

December
Commercial Record Best Winners

200 copies



g CONTENT MARKETING OPPORTUNITIES mms

ADVERTORIALS

Advertorials are a powerful and highly
effective tool for advertisers as they
provide readers with the detailed
information they need to make
informed decisions. Advertorials allow
you to establish your company as a
thought leader and showcase your
expertise in an editorial format that

is engaging and interesting. Stories
not only help people to remember a
business, but they also are a powerful
way to motivate them to take action.

DIRECT EMAIL
CAMPAIGNS

Supplement your advertising campaign
with a direct email campaign. We

will design and deliver your email
campaign to all, or selected parts,

of our banking audience. Utilize

our professional creative services
department and our exclusive
database. Call now for a tailored plan
and pricing. Opportunity is exclusive to
two clients per month.

CREATIVE SERVICES

Need to hit the marketing refresh
button? That’s just the beginning of
our services. We can also create email
and direct mail campaigns to promote
your services. From copywriting and
design to implementation, we help
brands connect with customers. Our
talented design team can help with
complete redesign, branding, logo
creation, stock/custom photography
and web development. Our existing
relationship with printers also allows
for aggressive pricing.

The Commercial Record

THIS WEEK’S PAPER
Z F oint Landlords Ready To Cash Out

2! The owners of big office space blocks in South Boston's
1 Fort Point think it's the right time to cash out after years. Patrick’s Superstorm Sc
of stes growth. Nearly 750,000 square feat of ADrop In The Bucket?
R office o early
of the neighborhood's offic m s&sﬁ;g:g: nc()::n Me

properties include the Thomson Reu
. an assemblage of 10 buidings containing 414,000 State Street Corp Name

- square feet of brick-and-beam space. The transactions “‘World’s Biggest Banks’
wil 9o a long way
Point can retain s as an Innovation District, o SEE MOF
whether rents set by the new owners wil force startups
to lock elsewhere. “Its a g...

oy,
office portfolio,
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PROVIDED BY THE WAR!

S Hampden Bancorp's ongoing proxy
consutant, Kemeny founded Boston  battle with a cadre of activist
Resickntial Group in 2003, helping to  sharehokders may hald some Issons  ROSTON, May 8, 2014 - Foreclosure
build and manage residential for community banks that want 000 pericns in the Bay State took a

public - and also remain sharp tum upwards in March,
ndependent. Hampden Bank went  posting a it iciease
i in 2007. Since then, the bark  compared wi h2013
development curmently undsrw... retumns adequate enough to... Warren Group, publisher of Banker &

Tradesman. The increase endsd 16

consecutive months of decine in
petitio...

SPONSORED
POST =

Feds Speak Of Market Loosening, But New Rules Have Yet To Trickle Down

The hallowed chor of federal officials who oversee their nation's mortgage market seem to have changed their tune
n recent weeks - but 5o far morigage bankers aren't ready 1o hit the dance flocr. After manths of mutterings,
‘saveral anncuncements by policymakers this month have heralded a sea...

SPONSORED POSTS

You have an editorial contribution to make to help educate this
focused audience. It provides news and information, not a sales pitch
for your company. We can approve your contribution as a sponsored
post and place it within the content of our website or E-news.

NATIVE ADVERTISING

Be a part of our headlines on the CommercialRecord.com website
and on the Daily E-news. Your headline, image and description
blends with the flow of our content on the website and E-news.
Grab the reader’s attention and bring them back to a targeted
landing page on your site for the full description of your expertise
and services.




COMMERCIAL RECORD
DAILY E-NEWS

Delivered to approximately 7,000 people, the daily e-news
links directly to The Commercial Record website and it

averages 1,150 opens and 250 clicks per issue. Our audience
futon e —— I prom—— uses the daily e-blast to stay up to date on the news that
el VOTE TODAY- s kil matters most to them. We’re constantly adding new recipients
d One Of — N . . .
. o to the distribution list.

8 The Commercial Reord 225

TR e 3-Month 6-Month 12-Month
Native Ad within Content $1095 $930 $790

Connecticut & Rhode Island

S et s e PO

county and print to letter-size paper. To see the >

records, click here.

sl WEBSITE ADVERTISING

st | R L : _ ,

SPONSORED POST The website features all the real estate, banking and lending,
and construction and development information readers

oo e e DIG EVEN really need. The combination of industry news and weekly

Andy Ciaccio, owner of Art's TV & Appli . . . .

S DEEPER real estate transaction listings are an invaluable tool that

Fostondren vl [ i i

e empowers readers to make the best possible business
MarketShare

Top Stories Of The Week decisions. Subscribers also have full access to the digital
magazine online. As of January 1, the website has a brand-
e M e et new, sleeker design, and is now mobile optimized. We

3. First County Bank To Move HQ In 2015

4. Formet Bark Emgloree Charged Wih Sisling . "/ E average 5,000 monthly visitors and 22,500 page views. Our
$100K From Customer Accounts

brand-new reactive moving advertising options guarantee
6. Grolon Apariment Complex Acquired For S48M your message will be seen.

KEEP UP-TO-DATE.
Who bought? Who sold? How much?

7. State Adds Three Now Stations To NHHS Rail

3-Month 6-Month 12-Month
Native Ad within Content $835 $750 $675

NATIVE ADVERTISING PACKAGE

Readers are digesting our content , coming to us from muiltiple channels, and you can be there to capitalize. Your
educational appeal to our audience, to bring them to your site and provide them with answers, will blanket our touch
points and be embedded within our content through the following channels:

Headline, introduction and image on Headline and introduction on the
www.commercialrecord.com Commercial Record Twitter feed
Headline, introduction and image on Headline and introduction on the
Commercial Record Daily E-news Commercial Record blog
Headline and introduction on the All posts will run for one week

Commercial Record Facebook page

WKEEEN To learn more about The Commercial Record or to customize a marketing program unique to

- GROUP your business needs, call 617-896-5307 or email advertising@thewarrengroup.com.




To learn more about The Commercial Record or to customize a marketing program unique to
your business needs, call 617-896-5307 or email advertising@thewarrengroup.com.

PRINT ADVERTISING RATES

AD SIZE 12 TIMES 6 TIMES 3 TIMES
Full Page (bleeds) 8.375 x 10.875 $1,500 $1,825 $2,145
Two Thirds Page 4.75 x 9.75 $1,200 $1,460 $1,715
Half Page 7.25 x 4.75 $1,050 $1,275 $1,500
Third Page 4.75 x 4.75 $750 $910 $1,070

Service Directory: 1/9th of a page, 6-month contract - $1,500, 12-month contract $2,500

Pricing is per issue e All rates are net

ONLINE ADVERTISING RATES

COMMERCIAL RECORD DAILY E-NEWS NEW IN 2015

Your ad is placed six days a week, in every Commercial Record Daily, Monthly or Breaking News
release for the length of your contract. An average of more than 30 placements per month for a
median price under $30 per ad.

2 FULL PAGES
1 WEEK ONLINE

2 TWO THIRD PAGES
1 WEEK ONLINE

Ad Specs 1-Month 3-Month 6-Month 2 HALF PAGES
Native Ad within Content $1095 $930 $790 1 WEEK 0NL|NE
Top & Bottom Banner 728 x 90 $995 $845 $725
Rectangle 300 x 250 $895 $760 $650
THE COMMERCIAL RECORD WEBSITE NEW IN 2015
Your ad runs 7 days a week on every page of the site for the length of your contract. A maximum 2 THIRD PAGES
of 2 ads will rotate in any position. You pay only 2 cents per impression at median pricing.
Ad Specs 1-Month 3-Month 6-Month 1 WEEK ONLINE
Native Ad within Content $835 $750 $675
Top & Bottom Banner 728 x 90 $760 $680 $625
Rectangle 300 x 250 $685 $615 $555

Space Materials Issue Space Materials Issue
Issue Close Due Date Issue Close Due Date
January 12/26 1/2 1/22 : July 6/19 6/26 7/16
February 1/23 1/30 2/19 August 7/24 7/31 8/20
March 2/20 2/27 3/19 September 8/21 8/28 917
April 3/20 3/27 4/16 October 9/18 9/25 10/15
May 4/24 51 5/21 November 10/23 10/30 1A9
June 5/22 5/29 6/18 December 11/20 1/27 1217




