Build New Englanc of Massachusetts
g THE ASSOCIATION OF COMMERCIAL & INSTITUTIONAL BUILDERS
A\/\/ar‘d S 2 O/I 8 AGC of Massachusetts is comprised of 250 of
the largest and most influential area contracting

firms, who work primarily in the commercial and

. . ) . . . institutional arena.
The publication will be delivered in print

and digital format to 5,000 construction
and real estate professionals. > PROGRAM GUIDE

This program guide will feature all of the

2013 ADVERTISING INFORMATION winning projects selected by judges from

projects that span New England over
. . the past 2 years.
Be part of this one-of-a-kind awards program

that recognizes the entire project team of owner,

architect, contractor and Key SUDCONTIaCTOrS fOr TNl |

collaborative approach to building in New England.

This full color glossy magazine will showcase the ADVERTISING DEADLINES

winning projects, and you can be a part of it with Space Closes September 10
your advertising message. Show your appreciation,
your pride, and your inclusion within this group of
outstanding professionals.

Material Due September 13

Issue Date October 3

Prior winning project teams include the personnel
on Neonatal Intensive Care Unit at Mass General
Hospital, and the Orchestra floor at Symphony Hall.
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AD SIZE v ;s{ PROGRAM 2013
Full Page 7.25"x9.75" $2,400 g \ .
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Call 617.896.5344 or email advertising@thewarrengroup.com

to discuss your marketing campaign today.



