
The Future

Banking ofThe Future of
Banking

MBA Goes to College

Charitable Golf

New MBA Of�cers

Washington, D.C. Visit

T H E  M A G A Z I N E            O F  T H E  M A S S A C H U S E T T S  B A N K E R S  A S S O C I ATI O N

MASSACHUSETTS
T H I R D  Q U A R TE R  2 0 0 8

PLUS:





Relationships can have a rippling effect – when one valued relationship leads to 
many more.  

With Fiserv VISION as your partner, your fi nancial institution is free to focus on the most 
important relationships: those between your customers and you. 

The Cleartouch customer-centric approach places the customer at the center of our 
solutions. You see a single, integrated view of all your customers’ relationships. Whether 
customers open their accounts in the branch or online, whether they make payments 
with checks or mobile phones, Cleartouch presents the complete picture to help you meet 
current customer needs and anticipate future opportunities.

Cleartouch customer-centered tools and information create a rippling effect. The 
movement starts with your customer and fl ows outward to drive profi tability.

Getting “The Relationship Effect” started is easy – visit www.FiservVISION.com or 
call 800-872-7882.

Start the Relationship effect.
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